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Disclaimer 

This presentation and the information contained herein does not constitute or take the form of any recommendation 

for the purchase or sale of any securities of BAIC Motor Corporation Limited (the "Company"), and does not 

constitute an offer to purchase or sell any securities of the Company, nor does it constitute the foundation or basis of 

any contract or commitment. No representation or warranty, express or implied, is made as to, and no reliance 

should be placed on, the fairness, accuracy, completeness or correctness of the information, or opinions contained 

herein. Neither the Company nor any of the Company's advisors or representatives shall have any responsibility or 

liability whatsoever (for negligence or otherwise) for any loss howsoever arising from any use of this presentation or 

its contents or otherwise arising in connection with this presentation. The information set out herein may be subject 

to updating, completion, revision, verification and amendment and such information may change materially. This 

presentation includes several forward-looking statements regarding the Company’s financial status, operating results 

and business, and several plans and targets of the Company’s management. These forward-looking statements 

include foreseen and unforeseen risks, uncertainties or other factors, and these risks, uncertainties and other factors 

may lead to a material difference in the actual future results and performance of the Company from the results and 

performance explicitly or implicitly hinted in these forward-looking statements. These forward-looking statements are 

based on the Company’s current and future business strategies, and assumptions made based on the political and 

economic environment where the Company operates in the future. The above forward-looking statements are a 

reflection of the views held by the Company’s management on the day the data was published. No persons shall rely 

on these forward-looking statements. The Company shall not ensure the consistency of the forward-looking 

statements with the Company’s future results or events. The information contained in this presentation is provided to 

you in confidence, where the information shall not be forwarded or disclosed to any other person, and shall not be 

photocopied. 
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Chapter 1 

Overview of the PV Market for Q3 2015 
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Overview of the PV Market for Q3 2015 

In January to September 2015, overall sales of the PV market maintained a 

small degree of growth in Q3 
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Segmentation of vehicle models for Q3 

For the third quarter of 2015, the SUV segment market maintained rapid growth with 

YoY growth of 46.7% 
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Key Business Performance 
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① Volume of Beijing Benz increased considerably 
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Beijing Benz maintained rapid growth with yoy growth of 91.2%  for Q3 2015 
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Benefiting from the strong product strength of new models, the volume of 

best-selling products from Beijing Benz was outstanding 

① The products of Beijing Benz performed 
strongly in the market 
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D+S

② Sales Volume of Beijing Hyundai 

2015 Q1-Q3 D+S 

48% 

52% 

D+S

Sales volume of Beijing Hyundai rebounded in the Q3 to 210 thousand, with 

significant improvement in the sales mix of its D+S models 
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③ Sales Volume and Improved Product Mix of 
Beijing Brand 
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Beijing Brand actively reduced inventory in the Q3 as sales volume regained an upward trend, 

with a total sales of 57 thousand. Also, the constant adjustment of product structure has led to 

substantial increase of the proportion of sales of SUV and MPV products 
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③ Sales Volume of NEV 
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Government subsidies 

Sales achieved yoy growth of 1,176%, as sales volume of September surpassed 2,300 vehicles, 

which was an all-time high. Subsidy income had yoy growth of 1,063% 
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Chapter 3 

Key Financial Indicators (Consolidated) 
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Key Financial Indicators (Consolidated) 
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Note: As at 30 June 2014, the weighted average number of ordinary shares in issue is 6,381,818,000 shares. As at 30 September 2015, the weighted 

average number of ordinary shares in issue is 7,589,032,000 shares. 
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Outlook 
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Outlook——New Policy 
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 Optimization of supportive polices of new energy vehicles, support for the research 

and development of power cell and fuel cell vehicles, deployment of pilot locations for 

the demonstration of smart linked vehicles. 

 Implementation of the preferential policy of reducing vehicle purchasing tax by half for 

vehicles with emissions of 1.6 liters or below from October 1, 2015 to December 31, 

2016. 

Percentage of vehicle models below 1.6 liters for the respective brands 

BAIC Motor 

Beijing Benz Beijing Hyundai Beijing Brand 
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Outlook——π Plans of BAIC Motor 
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• Welcome to visit our Company website at:  

• www.baicmotor.com 

 

 

 

• If you have any enquiries, please contact: 

 

• Tel: +8610 5676 1958  (Beijing) 

• Email: ir@baicmotor.com 
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